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The holiday season is quickly approaching -- an exciting time
for B2B and B2C companies alike. Consumers shop for
gadgets and gifts, while businesses buy new products and
wrap up budgets for the following year. All companies need
to think about how to make lovable marketing that will earn
them business in this high volume season.

This factbook will dive into important stats from the 2011
and upcoming 2012 seasons to help you take advantage of
the top marketing trends that successful businesses are
using.

Are you investing enough in social? Mobile? Email? This
factbook will let you know how you compare.

Happy Holidays!



http://clicktotweet.com/NdUM8
http://www.linkedin.com/shareArticle?mini=true&url=http://offers.hubspot.com/47-stats-for-remarkable-holiday-marketing-in-2012
http://www.facebook.com/sharer/sharer.php?u=http://offers.hubspot.com/47-stats-for-remarkable-holiday-marketing-in-2012

THE STATE OF
OI\LLlNE HOLIDAY



-

“Online.shoppers are . >
- expected:to grow from .
o ey T e '

»



2%
of consumers
will do their
holiday
shopping online
this year.
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